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“peace baskets” that adorned
the tables at a luncheon for
Women for Women, which pro-
vides job training to survivors of
war in places like Sudan, Kosovo,
and Afghanistan. Handwoven

by Rwandan women, the baskets
were so captivating that Lloyd
grabbed a few on her way out.

A few months later, Kate
Spade had partnered with the
Rwandan weavers to design a
line of handbags inspired by
the baskets. For 18 months, the
company trained the women
how to produce a luxury carryall.
In exchange, the weavers were
paid fair-market wages, some
three times what their work would
normally fetch in Rwanda. “The
bags are very chic. Without even
knowing the backstory, they feel
very Kate Spade,” says Lloyd.

Each handbag, available in
hot-pink or black raffia, is one-
of-a-kind—a hangtag bears the
signature of the woman who
wove it. Best of all, they are avail-
able exclusively to MC readers for
$150 at marieclaire.com/fashion
givesback through March 8.
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The Goods: The Kate

Spade New York Women for
Women Quinn ($150). The
Cause: Women for Women
International, which provides job
training to impoverished women
inwar-torn countries. The Deal:
Exclusive to MC readers at
marieclaire.com/fashiongives
back and Kate Spade stores
through March 8.
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